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NOTE FROM THE DEPARTMENT 

 The Post Graduate of Commerce course was introduced in the year 1988. The Commerce 

department of St. Xavier’s strives constantly to make it more professional and competent. The 

restructured curriculum, followed from this academic year (2018-19), envisages changes that are 

needed to suit the present day situation. 

 This course aims at preparing the students to gain knowledge and to acquire skills required to 

become HR executives and financial analysts. Students will be motivated to involve in all the activities 

to gain confidence and work creatively. 

SPECIAL FEATURES: 

 1) The students must undergo Self Study paper titled “Current Issues and Recent Development 

in Business & Economics” in the first semester and “Current Issues and Recent Developments in 

HRM & Marketing” in the second semester. For undergoing self study papers 2 credits each will be 

given in addition to the total course credit of 91. Student has to appear for self study papers along with 

other regular papers. The course materials would be the daily ‘Business Standard’ for a specific period 

as prescribed by the Department. 

 2) Industrial visits and education tour are made as integral parts of the curriculum. The 

department will initiate necessary arrangement for the same. 

 3) In the first year summer vacation, a one month institutional Training is compulsory for 

every student to get a pass in the course. It is the responsibility of the students to find place in the 

medium or large business establishment. For this training, student has to maintain a work diary and 

prepare a report at the end of the training programme. It will be evaluated under standard norms and 2 

extra credits will be given for the completion of the training and submission of the report.   

 4) There will be a compulsory guided Project work as a part of the curriculum in the 4
th

 

semester.  Student must choose the project title in consultation with the guide. Before the completion 

of the 4
th

 semester the student must submit the project report and the same will be evaluated.  

 5) There is a parallel Postgraduate Diploma Course titled as “Post Graduate Diploma in 

Computer Application in Business (PGDCAB)”. This is a compulsory add on course offered by the 

department to the students. It consists of one theory and one practical paper in each semester. Separate 

registration number will be given for this diploma course. Regular attendance is also necessary for this 

diploma programme. Classes will be conducted in afternoon for two days. Earnest cooperation is 

expected from students to make this programme more fruitful. Students will be given separate mark 

statement and the certificate for the completion of this course. This programme is opened to P.G 

students from other department also. 

 The students are asked to keep this copy of syllabus along with the certificates in safe custody, 

as this may need it for evaluation by other universities particularly when you go abroad.  



M.COM COURSE PATTERN 

Sem. Subject 

Status 

Subject 

Code 

Subject Title      Hrs. Credits 

 

 

 I 

Core 1 18 PCO  11 Business Environment 6 5 

Core 2 18 PCO  12 Advanced Corporate Accounting 6 5 

Core 3 18 PCO  13 Business Ethics and Corporate Social 

Responsibility 

5 4 

Core 4 18 PCO  14 Skills for Managerial Excellence 5 4 

Core 5 18 PCO  15 Modern Marketing    6 5 

  Library         2  

Self 

study 

 Current Issues and Recent Developments 

in Business & Economics  

- 2 

                                                                                          Sub total 30 25 

 

 

 

 

II 

Core 6 18 PCO  21 Research Methodology 6 5 

Core 7 18 PCO  22 Organizational Behaviour 6 5 

Core 8 18 PCO  23 Human Resource Management  5 4 

Core 9 18 PCO  24 E commerce 5 4 

Elective 18 PCOE 21 Quantitative Techniques / Industrial 

Psychology 

6 5 

  Library          2 - 

Self 

study 

 Current Issues and Recent Developments 

in 

HRM & Marketing  

         -         2 

                                                                                          Sub total 30 25 

Sem. Subject 

Status 

Subject 

Code 

Subject Title      Hrs. Credits 

 

 

 III 

Core 10 18 PCO  31 Business Taxation  6 5 

Core 11 18 PCO  32 Securities Analysis & Portfolio 

Management 

6 5 

Core 12 18 PCO  33 Statistics for Research  5 4 

Core 13 18 PCO  34 Financial Markets & Institutions 5 4 

Elective-

2 

18 PCOE  31 Advanced Cost and Management 

Accounting / Management of 

Organizational Stress 

        6 5 

  Library           2 - 

                                                                                          Sub total 30 23 

 

 

 

 

IV 

Core 14 18 PCO  41 Financial Management  5 4 

Core 15 18 PCO  42 International Financial Management 5 4 

Core 16 18 PCO  43 Project Management & Entrepreneurship 5 4 

Core 17 18 PCO  44 Total Quality Management 5 4 

Core 18 18 PCO  45 Project /Working Capital Management 6 5 

  Library 4  

                                                                                          Sub total 30 21 

 

 

 

 

 

 

 



BUSINESS ENVIRONMENT 

(SUBJECT CODE: 18 PCO 11) 

           SEMESTER-I   CORE   HOURS-6  CREDITS — 5 

    

Course Outcomes:  At the end of the course the students will be able to  

1. Got awareness on surrounding of the business  

2. Knowing well the advanced technological influence on business 

3. Understanding the importance of the government interventions on various business 

activities 

4. Get a clear knowledge about the various economics systems and its impacts on business 

performance 

5. Knowing clear picture of the impact of culture and nature on business environment  

UNIT I — Theoretical Framework of Business Environment  

Nature of business — scope — characteristics, objectives, critics of business — business 

environment — process and elements of business environment — internal and external — 

environmental scanning - nature of globalization - drivers of globalization — players in international 

business - challenges of international business – globalization and business environment  

UNIT II — Technological Environment 

  Features and impacts of technology — management of technology - status of technology- 

technology and business environment.  

UNIT III — Economic Environment  

Nature - economic factors - claims and counter claims —Industrial licensing - the role of 

agriculture-New economic policy. 

UNIT IV - Cultural Environment & Natural Environment  

Nature of culture - impact of culture — business participation in cultural affairs - nature of 

physical environment — impact on business — ecology and business - causes of pollution — women 

and business — child labour 

UNIT V —Political Environment  

Theocratic and right-wing totalitarianism- business and three institutions — reasons for state 

intervention —types of interventions — consequences of controls - a good control system — 

interventionist policy of the Govt. — form of state intervention.  

Reference Books 

 1. Aswathappa., K. Essentials of Business Environment, Himalaya Publishing House. 

 2. Ashikary., M. Economic Environment of Business, Sultan Chand &sons. 

 3. Francis Cherunilam, Business Environment, Himalaya Publishing House. 

 

 

 

 

 

 

 

 

 

 



 

 

ADVANCED CORPORATE ACCOUNTING 

(SUBJECT CODE: 18 PCO 12) 

          SEMESTER-I       CORE                HOURS-6       CREDITS-5 

 

Course outcomes: At the end of the course the students will be able to  

      1. Prepare insurance company accounts  

      2. Prepare accounts of Electricity Company 

3. Knowledge on inflation accounting 

  

 4. Knowledge on various accounting standards and their applications  

UNIT: I Accounts of Banking Companies 

 Accounting system of banking companies-final accounts: profit and loss account& balance 

sheet-explanation of term in balance sheet: money at call and short notice, advances, bills for 

collection acceptance, endorsements and other obligations, bills payable, inter office adjustment, Non-

banking assets, rebate on bills discounted-classification of bank advances- provision for doubtful asset. 

UNIT: II Accounts of Insurance Companies 

 Concept of insurance-types- accounting principles for preparation of financial statements-

preparation of financial statements: revenue a/c(shareholder’s account), balance sheet- explanation of 

terms in revenue account-determination of profit in life insurance business 

UNIT: III Double Account System- Accounts of Electricity Companies 

 Concept of Double account system-features-accounts of electricity supply companies- clear 

profit-reasonable return-capital base-disposal of surplus- replacement of an asset. 

UNIT: IV Accounting for Price Level Changes (Inflation Accounting) 

 Meaning –Approaches of Price Level Accounting: Current Purchasing Power Accounting 

(CPPA) , Current Cost Accounting (CCA)-advantages and disadvantages of accounting for the 

price level changes. 

UNIT: V Accounts Standards 

 Accounting standards – All the standards with the latest with application (Theoretical aspects 

only). 

 

Reference Books 

1. Advanced Accountancy-II,S.P.Jain and K.L.Narng.,Kalyani Publishers ,New Delhi 22
nd

 

Edition (2018) 

2. Advanced Accountancy II,M.C.Shukla &T.S.Agrewal, S. Chand &Co Ltd., New Delhi (2018) 

3. Advanced Accountancy II, Dr.M.A.Arulanandam&A.S.Raman, Himalaya Publishing House. 

 

 

 

 

 

 

 



BUSINESS ETHICS AND CORPORATE SOCIAL RESPONSIBILITY 

(SUBJECT CODE: 18 PCO 13) 

 

SEMESTER –I      CORE      HOURS-5       CREDITS-4 

 

Course outcomes: At the end of the course the students will be able to 

i) Acquire a basic and clear understanding of ethics and the principles of moral decision-making 

in global business. 

ii) Analyze the concept corporate governance and its relationship with other concepts 

iii) Understand the concept of corporate social responsibility 

iv) Know the important ways in which a nation’s business laws and regulations affect business 

and society. 

v) Identify the process of social accounting, auditing and reporting 

UNIT I - BUSINESS ETHICS 

 Ethics – meaning, definition and scope- Business ethics – Approaches- Eastern and Western 

ethical thought and business practices – Importance of ethics- Organizational ethics – Moral reasoning 

and its application in managerial decision making. 

UNIT II- CORPORATE GOVERNANCE 

 Introduction – Meaning – Definition – Significance – Nature –Features – Principles and 

theories of corporate governance – Underlying conflicts – Corporate governance and value creation – 

Business ethics and corporate governance – Environmental issues and corporate governance – 

Corporate social responsibility and corporate governance – Structure and processes for corporate 

governance – Corporate governance for corporate excellence. 

UNIT III - CORPORATE SOCIAL RESPONSIBILITY 

 Introduction – System concept of business society – Business and Society relationship – 

Business environment – Business in social world – Corporate social responsibility – Corporate social 

accountability – Social responsibility tools – Moral argument for corporate social responsibility  - 

Issues in corporate social responsibility.  

UNIT IV - LEGISLATIONS AND CORPORATE SOCIAL RESPONSIBILITY 

 Introduction – Corporate legislations – Labour legislation – Stakeholders legislations – 

Environmental legislations – Pollution Control Acts – Indian Tax Laws and social development – 

Sachar committee’s findings and suggestions. 

UNIT V  - SOCIAL ACCOUNTING, AUDITING AND REPORTING 

 Introduction – Social accounting – Social auditing – Corporate social reporting – Auditing the 

social reporting process. 

REFERNCE BOOKS 

1. V.Balachandran and   V.Chandrasekaran, “Corporate Governance, Ethics and Social 

Responsibility”, 2
nd

 edition, PHI, Delhi. 

2. Subash Chandra Das,”Corporate Governance in India – An Evaluation”,  3
rd

 edition, PHI, New 

Delhi. 

3. Daniel Albuquerque, “Business Ethics-Principles and Practices”, Oxford University Press, 

New Delhi. 



        

 

SKILLS FOR MANAGERIAL EXCELLENCE 

(SUBJECT CODE: 18 PCO 14) 

SEMESTER-I      CORE       HOURS-5       CREDITS-4 

 

Course outcomes: At the end of the course the students will be able to 

1. Understand the essential skills required for a successful manager 

2. Acquire knowledge on self-awareness and self-motivation techniques 

3. Gain knowledge on interpersonal skills and enhancing emotional intelligence  

4. Gain knowledge on techniques of habit and time management 

5. Be exposed to stress management and work-life-balance strategies  

 

UNIT I – INTRODUCTION TO MANAGERIAL SKILLS  

 Concepts of Skills and Personal Skills –Importance of competent managers - Skills of effective managers: 

Conceptual Skills, Technical Skills, Human Skills, Professional Skills – Critical thinkingand Problem solving – Steps 

in analytical problem solving – Creativity and Innovation – Approaches to Creativity – Impediments to creativity – 

Conceptual blocks – Conceptual block bursting  

 

UNIT II – SELF-AWARENESS AND SELF-MOTIVATION 

 Concept of Self – Types of self concept – process of self concept development – discovery of self through 

SWOT analysis – JOHARI window – Self assessment techniques  

 Self Esteem: Importance and enhancement techniques – Techniques and Strategies for Self motivation: Goal 

setting – SMART Principle – Logo Therapy – Transcendental Meditation   

UNIT III - INTERPERSONAL SKILLS AND EMOTIONAL INTELLIGENCE  

 Importance of Interpersonal Relationship – Interpersonal Skills: negotiation skills, Social Skills, Empathetic Skills, 

Listening Skills, Assertive Skills, Multi-culture communication  

 Transactional Analysis: Meaning – Component – Applications  

 Emotional Intelligence: Meaning – Importance – Four Branch Model of Emotional Intelligence – Ways of 

Enhancing Emotional Intelligence  

UNIT IV – HABIT AND TIME MANAGEMENT  

 Meaning and Characteristics of Habit – Process of formation: Conditioning Mind, GIGO Principle, Role of 

Conscious and Sub-conscious mind – Ways of developing good habit – Auto suggestions – Visualizations – 7 habits of 

highly effective people.  

 Meaning and Importance of Time management–Block to Time Management – Time Wasters – Time 

Management Techniques and Strategies: Prioritization, Scheduling and Planning 

UNIT V – STRESS MANAGEMENT AND WORK-LIFE-BALANCE 

 Meaning of Stress – Types – Stages of Stress – Symptoms – Sources – Organisational Stress and Causes – 

Impact of Stress – Concept and Process of Stress Management   

 Stress coping strategies: Reduction – Resilience – Recuperation – Techniques of Stress Management – 

Relaxation Techniques – Yoga 

 Meaning of Work-Life-Balance – Barriers to Work-Life-Balance - Work-Life-Balance Strategies  

Reference Books 

1. Time Management, Shankar DigambarBagade 

2. The 7 Habits of Highly effective people, Stephen R. Covey. 

3. Soft Skills, Hariharan, MJP Publishers 

4. Personality Development, John Aurthen, Lotus Prentice, New Delhi 

 

 

 

 



MODERN MARKETING  

(SUBJECT CODE: 18 PCOE 15) 

 

                           SEMESTER – I    CORE     HOURS- 6     CREDITS -5 

 

Course Outcomes: At the end of the course the students will be able to  

      1.  Analyze the various forces for changes in business and marketing and the fitting mechanism 

adopted by organizations to overcome such forces. 

2. Differentiate the major drivers of the new economy and the concepts data warehousing and data 

mining. 

3. Examine the role of market intelligence system in improving the overall performance of 

organizations and the various factors influencing the buying decision of consumers. 

4. Outline the characteristics of services and its marketing implications and the recent trends in 

product support service. 

5. Analyze the various tools of marketing communication mix and the various factors involved in 

Recruitment, Selection, Training and evaluation of sales force in an organisation. 

Unit I : Marketing in the 21
st
  century 

 Marketing concepts and tools — Integrated, External and Internal Marketing — Forces for changes in 

business and marketing — company responses and adjustments — Marketer responses and adjustments. 

Unit II: Adopting Marketing to the New Economy 

The major drivers of the new economy — Internet domains: B2C (Business to Consumers), B2B (Business to 

Business), C2B (Consumers to Business), Customer relationship management and marketing — customer database 

marketing — data warehousing and data mining. 

Unit III: Marketing Systems and Factors influencing buying behavior 

Internal record system — Marketing Intelligence System — Marketing decision support system — Participants in 

the business buying process — Environmental and organizational factors influencing buying decisions. 

Unit IV: Designing and Offering Services 

Categories of Service Mix — Characteristics of services and their marketing implications — managing 

product support services — Post sale service strategy — Major trends in Product support service. 

Unit V: Managing Communications, Sales Force and Direct Marketing 

Deciding on the marketing communications mix — Factors in setting the marketing communication mix — 

Recruiting, Selecting, Training and Evaluating Sales Force — Benefits and major channels for direct marketing. 

Reference Books: 

1. Marketing Management - Philip Kotler, EleventhEdition, Prentice Hall India 

2. Marketing Management - Sherlekar. S.A. 

3. Marketing Management - Memoria C.B. 

4. Marketing Management – Pankaj Madan. 

5. Marketing Management – Richard Gaur. 

 

 



RESEARCH METHODOLOGY 

(SUBJECT CODE: 18 PCO 21) 

 

                    SEMESTER- II    CORE       HOURS: 6    CREDITS – 5 

 

Course outcomes: At the end of the course the students will be able to 

1.  Understand the basic concept of Research 

2. Aware of the identification of problem specification and research design  

3. Acquire knowledge regarding the methods of collecting data and tools used to collect the data 

4. Get idea about the data processing and analysis 

5. Have knowledge regarding the report writing and presentation 

 

Unit–I Introduction to Research 

Meaning of Research–Objectives and importance–Types and Methods–Scientific Method in 

Research–Social Science Research–Research Process–Research Method Vs Research Methodology– 

Features of a Good Research. 

Unit –II Problem Specification and Research Design 

Defining and Formulating  Research problem: Process – Sources of Research Problem –

Review of Literature: Objectives – Importance and Sources – Formulation of Research Hypothesis: 

Meaning – Objectives – Importance – Types –Source – Qualities of a Good Hypothesis – Research 

Design: Meaning – Objectives  – Importance – Types –Features of a Good Research Design. 

 

Unit – III Collections of Data 

Data Collection: Sources of Data – Methods and Techniques of Data Collection – Sampling: Meaning 

– Merits – Types – Sampling errors – Data Collection Tools: Questionnaire and Interview Schedule – 

Scaling Techniques: Meaning – Types. 

Unit – IV Data Processing and Analysis 

Processing of Data: Editing – Coding and Classification –Transcription – Tabulation of Data – 

Statistical Analysis: Importance in Research – Types and Approaches (Meaning Only) 

Unit– V Report Writing and Presentation  

Research Report: Meaning – Objectives – Importance – Types – Process – Structure and Components 

–Tabular and Graphical Presentation-Qualities of a Good Research Report.  

Reference: 

1) O.R. Krishnaswami and M. Ranganatham., Methodology of Research in Social Sciences, 

Himalaya Publishing House 

2) C.R.Kothari, Research Methodology, New Age International Publishers. 

3) Deepak Chawla And Neena Sondhi, Research Methodology, Vikas Publishing House PVT 

Ltd. 

 

 

 

 

 



ORGANISATIONAL BEHAVIOUR 

(SUBJECT CODE: 18 PCO 22) 

                SEMESTER-II         CORE        HOURS:6          CREDITS-5 

Course outcomes: At the end of the course the students will be able to 

1. Understand the competencies required for leaders involved in managing human force at work. 

2. Describe how learning takes place and the various guidelines to enhance organizational 

commitment. 

3. Identify the various factors to be incorporated in a reward system and the aspects influencing 

the effectiveness of teams. 

4. Explain the basic principles of ethical decision making and the various pressures for 

organizations to change their pattern of functioning. 

5. Appreciate the different roles played by managers to blend the goals of organizations and the 

human element at work.  

Unit I - Introduction 

 Introducing — learning about organizational behavior — managing self — managing communication — 

managing diversity — managing ethics — managing across cultures — managing teams — managing change. 

Unit II - Organizational Commitment, Learning and reinforcement 

 Personality determinants — traits — attitudes and behavior — organizational commitment — outcomes — 

guidance to enhance Organizational commitment — perception — perceptual selection — person perception — 

perceptual errors — theories of leaning — contingencies of reinforcement- schedules of reinforcement. 

Unit III -Goal setting, negotiation and leadership 

 Goal setting — Locke and Latham's model —fundamentals of groups — types — important influences on 

team effectiveness — negotiation — types — traits and behavioural models of leadership —charismatic and 

transformational leadership. 

Unit IV - Interpersonal Communication Network and Organizational Culture 

 Interpersonal communication Network — types — interrelated abilities and behaviors that foster dialogue — 

foundations of ethical decision making — organizational culture — type — layers — forming and sustaining a culture 

Unit V – Organisational change and development 

 The nature, levels, need and types of change – forces for change in organizations – factors for resistance to 

change – change process - nature and the prerequisites of organizational development – techniques of organizational 

development.  

Reference Book 

1. Organisational Behaviour — Don Helliegal& John Slocum, Thompson Publications. 

2. Organisational Behaviour — Aswathappa. K, Himalaya Publications 

3. Organization Behaviour — Fred Luthans, McGraw — Hill Publications. 

4. Organisational Behaviour — Khanka S.S. 

5. Organisational Behaviour — James Camphell Quick 

 

 

 

 



HUMAN RESOURCE MANAGEMENT 

(SUBJECT CODE: 18 PCO 23) 

                     SEMESTER-II   CORE    HOURS-5   CREDITS – 4 

Course outcomes: At the end of the course the students will be able to 

¶ Demonstrate an understanding of key terms, theories/concepts and practices within the field of 

HRM. 

¶ Demonstrate competence in development and problem-solving in the area of HR Management. 

¶ Provide innovative solutions to problems in the fields of HRM. 

¶ Be able to identify and appreciate the significance of the ethical issues in HR.  

¶ Develop an ability to undertake qualitative and quantitative research. 

 

Unit I — Human Resource Management 

 Meaning and Definition — Difference between personnel management and Human Resource 

Management — Functions — Evolution and Development of HRM — Role of HR executives-Strategic HRM 

— Meaning — Benefits — Role of HRM in strategic management — Human Resource Planning — Definition 

— Objectives — Importance — Process — Human Resource and Strategic Planning. 

Unit II — EMPLOYEE CAREER PLANNING, GROWTH &PERFORMANCE APPRAISAL 

Concept — Career Stages — Career Planning — Process — Succession planning-Career Development — 

Career Management — Executive Development — Concept — Objectives — Importance — Process — Methods — 

Evaluation-Performance Appraisal-concept-need-types of performance appraisal-benefits 

Unit III — COMPENSATION MANAGEMENT 

              Wage and salary Administration-Objectives — Principles — Components — Methods of wage payments 

— wage differentials — wage legislations in India —Incentives and Benefits — Employee Health and Safety — 

Social Security. 

Unit IV — Human Resource Accounting and Human Resource Information System 

HRA — Meaning — Objectives — Advantages — Limitations — Methods of Valuation of Human Resources 

— Human Resource information system-concept-components-types- benefits-implementation-impact —Designing of 

HRIS — Computerized HRIS — Limitations — HR Audit. 

Unit V — International Human Resource Management 

Changing Environment of HRM — Changing Role of HRM — Domestic HRM Vs International HRM — Types of 

International Business — Perspectives of IHRM — Practices in IHRM — Managing IHRM activities — Virtual 

Organization — Meaning — Characteristics — Types — Traditional Vs Virtual Organization — Advantages 

and disadvantages — Features — HRM in Virtual Organization. 

 

Reference Books: 

1) Human Resource Management, S.S. Kanka 

2) Human Resource Management, C.B. Memoria, S.V. Gankar 

3) Human Resource Management, K. Aswathappa. 

 

 

 

 

 

 

 

 

 



E-COMMERCE 

(SUBJECT CODE: 18 PCO 24) 

     SEMESTER –II          ELECTIVE      HOURS: 5         CREDITS-4 

Course outcomes: At the end of the course the students will be able to 

i) Understand and learn the different concepts and the usage of electronic commerce.  

ii) Understand the process of e banking and e advertising  

iii) Explore the modes of electronic payment system and discuss the techniques and technologies 

used to process online payments. 

iv) Understand current threats faced by business online and how to mitigate these challenges, 

v) Develop the overall understanding of mobile commerce  

 

UNIT I     Introduction to E commerce 

 Meaning and concept, Electronic Commerce Vs Traditional commerce – E commerce and E 

business – Advantages of E commerce – Driving forces of E commerce – E commerce framework - 

Essentials of E commerce - Challenges of E Commerce – Applications of E commerce. 

UNIT II E Banking and E advertising  

 Electronic banking – Internet banking Vs Traditional banking – E advertising – Format for web 

advertising – E customer relationship management – Advantages to Technologies enabled business – 

E CRM work model. 

UNIT III  Electronic Payment Systems 

 Components and Benefits of EPS – Electronic Fund Transfer – Methods of E-payment system: 

E Cash and currency servers – e cheques -  credit cards – smart cards – electronic wallet and debit 

cards –  PayPal and e bay – Process and impact of PayPal - security schemes in electronic payment 

systems. 

UNIT IV On line shopping and E security 

 On line shopping – Growth - Process – Advantages and disadvantages of on line shopping – 

Mercantile process model – Electronic contracts – Elements of E commerce contracts – cyber crimes – 

Firewall - cyber law (Information Technology Act 2000) – Cyber Forensics – E Governance models. 

UNIT V Mobile Commerce  

 Mobile Commerce - Factors that drive M commerce – Growth of M Commerce - Advantages 

of Mobile Commerce – Application of M commerce – Types of Mobile payment – Future of Mobile 

Commerce. 

REFERENCE BOOKS 

1. E-Commerce, strategy, technologies and applications - David whitely, Tata McGraw Hill publishers 

co. Ltd.  

2. E-Commerce- Kamlesh & Bajaj and Debjani Nag, Tata McGraw Hill publishers co. Ltd.  

3. E-Commerce -Dr. K. Abirami Devi, Dr. Alagammai, Margham Publications, Chennai 2013. 

4. E- Business & E-Commerce – Dr.P. Rizwan Ahmed, Margham Publications, Chennai 2015. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

QUANTITATIVE TECHNIQUES 

 

(SUBJECT CODE: 18 PCOE 21) 

 

          SEMSETER-II         CORE       HOURS: 6      CREDITS -5 

 

Course outcomes:  At the end of the course the students will be able to 

1.  understand the need and importance of operations research 

2.  enhance skills on mathematical decision making  

3.  have knowledge on transportation problems 

4.  have thorough knowledge on assignment problems 

5.  find the feasible time to replace the machinery  

Unit I – Operations Research 

Origin and development of Operations Research – Nature and feature of O.R – 

Scientific method in O.R – Applications of O.R – Introduction – Mathematical formulation of 

the problem – Graphical solution method – General linear Programming Problems – Simplex 

Method. 

Unit II – Transportation Problem 

Introduction to Transportation Problems – the transportation table – Duality in 

Transportation Problem – Loops in transportation Table – finding an Initial Basic Feasible 

Solution – test for optimality – Degeneracy in Transportation problem – Transportation 

Algorithm (MODI Method) – Stepping stone solution method. 

Unit III – Assignment Problem 

Introduction – Mathematical formulation of the problem – The assignment method – 

Special cases in assignment problems – A typical assignment problem. 

Unit IV – Decision Making Problem 

Decision making Problem – Decision making Process – Decision making environment 

– Decision under uncertainty – Decision under risk – Decision Tree Analysis – Decision 

making with utilities. 

Unit V – Replacement Problems 

Replacement of Equipment / assert that deteriorates gradually – Replacement of 

Equipment that fails suddenly – Recruitment and Promotion Problem – Equipment renewal 

problem – Reliability and system failure rates. 

Reference Books : 

1. Kanti Swarup, Gupta P.K And Man Mohan, (2010) Operations Research, Sultan Chand & 

Sons, Educational Publishers, New Delhi. 

2. Satyanarayanan M, Lalitha Raman, (2000) Management Operations Research, Himalaya 

Publishing House, New Delhi. 

3. Mahapatra. P.B, (2010) Operations Management – a Quantitative Approach, Prentice Hall 

of India (PHI) Learning Private Limited, New Delhi. 

4. Chidambaram. I. A, Sridhar. N.D, Paramasivam. B, (2009) Quantitative Managemcvent 

Techniques, SCITECH Publications (India) Private Ltd., Chennai. 

 

 

 



 

.Com 

BUSINESS TAXATION 

(SUBJECT CODE: 18 PCO 31) 

 SEMESTER: III             CORE               HOURS: 6 CREDITS : 5 

Course outcomes: At the end of the course the students will be able to 

       1. Compute the firm’s income, income of the partners  

2. Acquire practical knowledge to Plan and compute tax payable by the companies  

3. Understand the GST and person liable to pay GST 

4. Knowledge about GST input tax credit and registration of GST 

5. Understand the procedure for the payment of GST and appeals for GST   

Unit I - Assessment of Firms 
 Meaning of Partnership, partner and firm – limited liability partnership- features of limited liability 

partnership - Assessment as a Firm- Computation of Firm's Income – Computation of income of a partner from the 

firm -  Tax Planning. 

Unit II - Assessment of Companies 

 Meaning of a company- types of Companies -  Computation of total income – Assessment of Companies – 

Computation of Tax on Companies – Tax on distributed profits of domestic companies -  Tax on income distributed by a 

specified company or Mutual Fund – Special provisions relating to income of shipping Companies – Computation of 

income under Tonnage Tax Scheme - Tax planning.  

Unit III – Goods and Services Tax 
 Meaning of GST – Features of GST – difference between present tax structure and GST structure – Systems of 

GST – Persons liable to pay GST – concession to small taxable persons- Important definitions in the GST Act – Levy 

and collection of central/state goods and services Tax- Time of supply of goods and services – Place of supply of goods 

and services. 

Unit IV – GST Input Tax Credit 

            Eligibility and conditions for taking input tax credit – Apportionment of credit – distribution of credit by input 

sent for job work- Transfer of input tax credit – Registration- Amendment, cancellation and revocation of cancellation 

of registration – Returns – annual return – preparations of tax return. 

Unit V – GST Payment of  Tax and Refunds 

              Features of GST payment – payment of tax -  refund of tax -  Assessment- different  types of assessment- final assessment -  

Appeals and revisions- Appellate Tribunal – Appeal to High Court 

Reference Books 
1. Income Tax Law including Tax Planning- Dr.H.C.Mehrotra, S.P.Goyal, Sahitya Bhawan Publications, 

Agra 

2. Indirect Tax Law & Practice – V.P Gaur, D.B. Narang, Puja Gaur, Rajeev Puri, Kalyani Publishers, 

Ludhiana. 

3. GST The essentials of Goods and Services Tax, Dr.Thomas Jooseph Thoomkuzhy, Dr.Jaya Jacob,   

Chinnu Mariam Chacko, Himalaya Publishing House, Mumbai. 

 

 

 

 

 

 

 

 



SECURITIES ANALYSIS AND PORTFOLIO MANAGEMENT 

(SUBJECT CODE: 18 PCO 32) 

SEMESTER III      CORE  HOURS - 6 CREDITS - 5 

 

Course outcomes: At the end of the course the students will be able to 

1.  Understand the discipline of portfolio management and its importance. 

2.  Realize the significance of return and risk in investing in securities.  

3.  Get adequate knowledge about the two important analysis involved in security analysis 

namely fundamental analysis and technical analysis. 

4.  Get sufficient knowledge about the valuation of shares and bonds. 

5. Understand the concept of portfolio evaluation and portfolio revision along with their 

importance in security analysis and portfolio management. 

Unit I Investment Scenario Concept of investment, investment objectives and constraints, security and 

Non – security forms of investment - concept of risk and return – basic aspects of online share trading 

and demat operations. 

Unit II Fundamental Analysis – objectives and belief of fundamental analysis – importance of 

economic analysis – economic forecasting methods – importance of industry analysis – key 

characteristics in industry analysis – industry life cycle – Techniques for evaluating relevant industry 

factors – company analysis.  

Unit III Technical analysis – Concept of technical analysis, Dow theory , types of charts, perspective 

on technical analysis – advanced technical tools – efficient market hypothesis ( EMH ) – concept of 

efficiency of stock markets – forms of EMH.  

Unit IV Equity Stock valuation models – Dividend capitalization models, Earning capitalization 

models, other models.  

Unit V Valuation of fixed income investments – Types of Bonds – Bond return and prices – Bond 

risks – duration – volatility – immunization.  

 Reference Books : 

 1. Prasanna Chandra , “Investment analysis and Portfolio Management”, Tata Mcgraw hill. 

2. V. K. Bhalla, “Investment Management – Security analysis and Portfolio Management”, S. chand, 

New Delhi. 

 

 

 

 

 

 

 

 



STATISTICS FOR RESEARCH 

(SUBJECT CODE: 18 PCO 33) 

                        SEMESTER- III CORE  HOURS- 5 CREDITS – 4 

Course outcomes: At the end of the course the students will be able to 

1. Understand the concept of statistics 

      2. Aware of the testing of hypothesis  

      3. Acquire knowledge regarding the correlation and regression analysis 

      4. Get idea about the non-parametric tests 

      5. Have knowledge regarding the statistical decision theory 

Unit-1 Introduction to Statistics 

Meaning of Statistics – Characteristics-Laws of Statistics-Divisions or Types of Statistics-

Applications and Limitations 

Basic Concepts of Sampling – Sampling Distribution –Application of Central Limit Theorem – 

Estimation – Point and Interval Estimates (For population parameters of large sample and small 

sample) – Determining the Sample Size. 

Unit-2 Testing of Hypothesis 

Basic Concepts of Hypothesis – Hypothesis Testing Procedure – One Sample Tests:  

Z-test and t-test– Two samples Tests: Paired t-test-ANOVA  

Unit-3 Correlation and Regression Analysis  

Concept of Correlation – Simple, Multiple and Partial Correlation Analysis – Rank Correlation  

Concept of Regression–Correlation Vs. Regression–Properties of Linear Regression–Properties of 

Regression Coefficient–Simple and Multiple Linear Regression Analysis. 

Unit-4 Non – Parametric Tests 

Meaning of Non-Parametric Tests– Advantages and Limitations – Sign Tests (One Sample & 

Two Sample for Paired and Independent observation) – Chi Square Tests for Independence and for 

Goodness of Fit. 

Unit-5 Statistical Decision Theory 

 Meaning of Decision Theory–Decision Rules under Risk and Uncertainty–Expected Value 

Approach–Expected Value of Perfect Information–Marginal Analysis–Decision Tree Analysis. 

Reference 

1) Tulsian P.C., Bharath JhunJhunwala, Business Statistics, S. Chand & Company, New Delhi 

2) Richard I. Levin. David S. Rubin, Statistics For Management, Prentice Hall of India Private 

Ltd, New Delhi 

3) Vohra N.D, Business Statistics, Tata McGraw-Hill Publishing company, New Delhi. 

 

 



 

FINANCIAL MARKETS AND INSTITUTIONS 

(SUBJECT CODE: 18 PCO 34) 

SEMESTER: III CORE  HOURS: 5        CREDITS: 4 

 

Course Outcomes: At the end of the course the students will be able to 

1.  Understand the financial system and its role in economic development of a nation 

2.  Aware of the components of financial market  

3.  Acquire knowledge regarding the banking and non-banking institutions for providing the financial 

services  

4. Get idea about the various innovative financial instruments and financial services  

5. Acquire knowledge regarding the financial service institutions under financial system 

Unit I - Financial System in India 

 Finance — Meaning — Definition — Financial System — Meaning — importance and functions of Financial 

system- Financial concepts — Financial intermediaries — classification of finance — Financial system and 

financial market [Structure of Indian Financial System] — Financial System and economic development — Indian 

Financial System an overview. 

Unit II - Financial Markets 

 Money and Capital markets — Money market — meaning — functions of money market — money market 

instruments — Call money — treasury bills, certificates of deposits, commerical bills, trade bills. Recent trends in 

Indian money market, Capital market — Primary and Secondary markets. Depositary system, Government 

Securities market 

Unit III - Banking and Non Banking Financial Institutions 

 RBI — Organization — management and functions — credit control — Commercial banking — [ E- banking 

and e-trading] Recent developments in commercial banking — Concept and role of Non banking financial 

institutions — Sources of finance —Functions — investment policies 

Unit IV Financial Services and Instruments 

 Meaning — Definition — New financial products and services — innovative financial instruments — 

Challenges facing the financial service sector — Merchant Banking [Meaning- Functions — Services] Mutual 

funds, Credit rating — Factoring 

Unit V - Financial Service Institutions 

 Clearing Corporation of India Limited (CCIL) — Credit rating and information services of India Limited (CRISIL) 

— Credit Information Bureau of India Limited (CIBIL) — Discount and Finance House of India Limited (DFHIL) — 

Over the Counter Exchange of India Limited (OTCET) - National Securities Depository limited (NSDL) 
 
 

Reference Books 

1. Financial Markets, institutions and Financial Services —Cliffered Gomez. 

2. Financial Markets and Institutions — Dr. S. Gurusamy. 

3. Financial Markets and Services E. Gordon K. Natarajan 

4. Essentials of Financial Services — Dr. S. Gurusamy. 

5. Securities analysis and portfolio Management — V.A. Avadhani. 

 



ADVANCED COST AND MANAGEMENT ACCOUNTING 

(SUBJECT CODE: 18 PCOE 35) 

 

SEMESTER: III       ELECTIVE  HOURS: 6 CREDITS: 5 

 

Course outcomes: At the end of the students will be able to 

1. Describe how cost accounting is used for decision making and performance evaluation. 

2. Explain the basic concept of cost and how costs are presented in financial statements. 

3. Asses how cost-volume-profit are related and use CVP analysis as a planning and decision 

making aid. 

4. Prepare a budget and use budgets for performance evaluation after flexing the budget. 

5. Summarize process cost accounting and prepare a process cost report. 

 

Unit I – PROCESS COSTING AND OPERATING COSTING 

 Costing- Meaning- Definition- Objectives- Cost Accounting and Management Accounting- 

Process costing-features-job costing versus process costing-normal loss-abnormal loss -abnormal gain-

inter process profit-joint products and by products—meaning-methods of apportionment of joint costs-

cost accounting of by-products-operating costing-meaning-transport costing-canteen costing-power 

house costing-hotel costing. 

Unit II – MARGINAL COSTING 

 Meaning of marginal cost and marginal costing-CVP analysis –meaning-assumptions-

advantages and limitations-Contribution-P/V ratio-margin of safety-Application of marginal costing in 

managerial decision-fixation of selling price-key factor –merger-maintaining a desired level of profit-

decisions involving alternative choices –discontinuance of a product line-determination of sales mix-

make or buy decision. 

Unit III – FINANCIAL STATEMENT ANALYSIS 

                                          Ratio analysis and cash flow analysis.  

Unit IV – BUDGETARY CONTROL 

 Meaning of budget-budgetary control-advantages-limitations-classification of budgets-

preparation of budgets-sales budget-production budget-material budget-purchase budget-cash budget-

flexible budget-master budget-zero base budgeting. 

Unit V – STANDARD COSTING 

 Meaning of standard cost-Standard costing-advantages –limitations-analysis of variances-

Material and Labour variances.  

Problem-70% Theory-30% 

Reference Book 

1. Cost Accounting — S.P. Jain and K.L.Narang  

2. Cost Accounting — Khan M.K. Jain P.K. 

3. Management Accounting — Shashi. K.Gupta and R.K. Sharma 

4. Cost Accounting- R.S.N. Pillai &Bagavathi 

 

 



FINANCIAL MANAGEMENT  

(SUBJECT CODE: 18 PCO 41) 

 

 

   

          SEMESTER- IV  CORE  HOURS- 5            CREDITS - 4 

 

Course outcomes: At the end of the course the students will be able to 

1. Aware of the discipline of financial management with special focus on its nature and goals. 

2.  Know the concept of investment decisions in general and project appraisal techniques in 

particular. 

3.  Understand the topic cost of capital and they will be able to realize its significance in arriving 

at financial decision. 

4. Take financing decision element and they are equipped with the role of optimum capital 

structure in attaining the goals of financial management. 

5.  Acquire adequate knowledge about the concept and importance of dividend decision in 

maximizing the net value of an enterprise. 

Unit I - Nature of Financial Management 

Introduction and scope of finance — finance functions — Financial goals; profit Vs wealth — 

Financial decisions — investment, financing and dividend decisions. 

Unit II • Investment Decision 

Investment in fixed assets- — capital budgeting; Nature of investment decisions; investment 

evaluation criteria — Net Present Value(NPV), Internal Rate of Return(IRR), NPV Index, ARR and 

Payback period — NPV Vs IRR — capital rationing - Risk analysis in capital Budgeting-Investment 

decision as to current assets-Estimating working capital requirement. 

Unit III - Cost of Capital 

Introduction — significance of cost of capital in financial decisions — Determining component 

of cost of capital: Cost of debt, cost of preference capital, cost of equity and cost of retained capital — 

cost of equity and the CAPM — Computation of composite cost of capital 

Unit IV • Financing Decision 

Introduction — Capital structure — Meaning and measurement of leverages — Effects of 

operating and financial leverage on profit; Analyzing alternate financial plans (i.e.) EBIT & EPS 

analysis — Capital structure theories — Features of an appropriate capital structure. 

Unit V Dividend Decision 

Introduction — Issues in dividend policy — Dividend theories: Walter's Model — Gordon's 

model, M.M hypothesis, dividend and uncertainty — Practical consideration in dividend policy — 

stability of dividends — forms of dividends — Corporate dividend behavior. 

Reference Books 

1. Financial Management   Khan&Jain 

2. Financial Management   I.M.Pandey 

3. Financial Management   R.P.Rustagi 

4. Financial Management and Policy            V.K. Bhalla 

5. Financial management   Chandra and Prasanna 

6. Financial Management   Sharma & Gupta 

 

 

 

 

 

 

 



 

INTERNATIONAL FINANCIAL MANAGEMENT  

(SUBJECT CODE: 18 PCO 42) 

 

 SEMESTER-IV CORE  HOURS- 5  CREDITS-4 

 

Course Outcomes: At the end of the course the students will be able to 

1.  Understand the International monetary system 

2.  Aware of the International investment and capital flows 

3.  Acquire knowledge regarding the foreign exchange market and forward market instruments 

4.  Get idea about the foreign exchange management act  

5.  Have knowledge regarding the International banking debt and risk 

Unit I - Past and Present International Monetary Arrangements 

 Gold Standard, the Interwar Period, Gold Exchange Standard-Floating Exchange Rates to the 

Present- The choice of an Exchange Rate System, Optimum Currency Areas the European Monetary 

System and the Euro- International Reserve Currencies-Multiple gates 

Unit II - International Investment and Capital Flows 

 Portfolio Diversification- Home Bias in International Investment—International Investment 

Opportunities- The Globalization of Equity Markets- Foreign Direct Investment — Capital Flight —

Capital Inflow Issues 

Unit III - The Foreign Exchange Market and Forward Market Instruments 

 Spot Rates- Arbitrage — The Intraday Activity — Central Bank intervention- Black Market 

and Parallel Markets — Forward looking Instruments- Forward Rates, swaps- Future- Options- Recent 

Practices. 

Unit IV - Foreign Exchange Management Act 1999 

 Introduction- Definition — Objective —Regulation and Management of Foreign Exchange- 

Reserve Bank's Powers —FERA and FEMA Comparison 

Unit V - International Banking Debt and Risk 

 Reasons for Offshore Banking —LIBOR- Interest Rate Spreads, and Risk, International 

Banking Facilities, Offshore banking Practices, International Lending and Crisis IMF Conditionality 

Reference Books 

1. Michael Melvin-International Money and Finance, Pearson Education 

2. JosephAnbarasu — Global Financial Management, Ane Books Pvt. Ltd 

3. Francis Cherunilam —International Trade and Export Management. Himalaya Publishing 

House, New Delhi 

4. R.S.N.Pillai and Bagavath — Legal Aspects of Business, S.Chand& Company Ltd, New Delhi 

 

 

 

 

 

 

 

 



 

PROJECT MANAGEMENT AND ENTREPRENEURSHIP 

(SUBJECT CODE: 18 PCO 43) 

SEMESTER-IV CORE HOURS-5 CREDITS-4 

 

Course Outcomes: At the end of the course the students will be able to 

1. understand the concept and role of entrepreneurship in economic development and rural 

development  

2. acquire practical knowledge about project identification  

3. understand the formulation of a project  

4. gain knowledge about appraisal of project  

5. understand the institutional support to entrepreneurs    

Unit I - Entrepreneurship 

Concept of entrepreneurship — Role of Entrepreneurship in economic development — Factors 

affecting Entrepreneurial Growth — Rural Entrepreneurship — Entrepreneurial Environment — 

Process of Entrepreneurial Development. 

 

Unit II - Project Identification 

Meaning of project — Concept of Projects and classification — Project life cycle - Search for 

business idea — Project identification – Information sources – Information centres in India.  

 

Unit III - Project Formulation 

Project Formulation — Meaning, Significance and Contents of project Report — Formulation 

of Project Report — Specimen of a Project Report — Errors in Project Formulation — Project Design 

and Network Analysis. 

 

Unit IV - Project Appraisal 

Concept of Project Appraisal — Methods — Economic Analysis — Financial Analysis — 

Market Analysis — Technical Feasibility analysis — Managerial Competence Analysis. 

 

Unit V - Institutional Support to Entrepreneurs 

Institutional Support to Entrepreneurs — Need for support — NSIC, SIDO, SSIB, SSIDC, 

SISI, DIC, Industrial Estates —Subsidies, Concessions and Taxation benefit to Small Scale Industry 

— Tax Holidays. Various State and Central government schemes for the promotion and development 

of entrepreneurship.  

 

Reference Books 

1. Entrepreneurial Development- S.S.Khanka, S.Chand & Company Ltd. New Delhi. 

2. Dynamics of Entrepreneurial Development and Management- Vasant Desai, Himalaya 

Publishing House. 

  

 

 

 

 



TOTAL QUALITY MANAGEMENT 

(SUBJECT CODE: 18 PCO 44) 

 

           SEMESTER-IV CORE  HOURS-5  CREDITS-4 

 

Course Outcomes: At the end of the course the students will be able to 

1. Understand the importance of quality leaders and quality council for bringing quality 

management. 

2. Knowing well about offering quality service to the customer. 

3. Realizing the influence of Team work for maintaining quality in service. 

4. Get awareness on problem solving methods in business 

5. Understand the importance of benchmarking and quality management system 

Unit I - Quality Management 

 Meaning, Definition - Basic approach — Gurus of TQM — TQM Framework — Benefits of 

TQM -Characteristics of Quality Leaders — The 7 Habits of Highly Effective People — The Deming 

Philosophy — Quality Council - Core Values, Concepts and Framework — Quality Statements — 

Strategic Planning. 

Unit II - Quality Perspective of Customer and Employee 

 Customer Perception of Quality — Using Customer Complaints — Service Quality — 

Translating Needs into Requirements — Customer Retention — Additional Comments — Motivation 

— Employee Surveys — Empowerment - Teams — Suggestion System — Recognition and Reward 

— Gain-sharing — Performance Appraisal — Unions and Employee Involvement — Benefits of 

Employee Involvement. 

Unit III - Process of Improvement 

 Process — Improvement Strategies — Types of Problems — The PDSA (Plan Do Study and 

Act) Cycle — Problem-Solving Method — Reengineering — Six-Sigma — Basic Measures of Basic 

Concepts — Strategy — Performance Measure Presentation —Quality Costs  

Unit IV - Benchmarking 

 Meaning, Definition — Reasons to Benchmark — Process — Deciding What to Benchmark — 

Understanding Current Performance — Planning — Studying Others — Learning from the Data — 

Pitfalls and Criticisms of Benchmarking. 

Unit V : Quality Management System 

 Benefits of ISO Registration — ISO 9000 Series of Standards — Sector-Specific Standards — 

ISO 9001 Requirements —Implementation — Documentation — Writing the Documents — Internal 

Audits - ISO 14000 Series Standards — Concepts of ISO 14001 — Requirements of ISO 14001 — 

Benefits of EMS — Integrating ISO 14000 with ISO 9000 - Relationship to Health and Safety. 

Reference Books 

1. Dale H.Besterfield, Carol Besterfield —Michna, Glen H. Besterfield and Mary Besterfield-

Sacre (2005), Total Quality Management, Pearson Educational Publishers, New Delhi.  

2. Total Quality Management- S.D.Bagade- Himalaya Publishing House. 

3. Total Quality Management- Senthil Arasu, Barveen Paul, Scitech Publications, Chennai. 

 

 

 



PROJECT 

(SUBJECT CODE: 18 PCOE 41) 

 

           SEMESTER-IV CORE  HOURS-6  CREDITS-5 

 

 

 



COURSE PATTERN FOR ECC 

× The student can choose any one of the ECC paper offered by any department from the 

respective semester and it has an additional credit.  

SEM PART SUB.CODE TITLE OF THE PAPER  CREDITS 

I 
V 18PCOEC11 

 

Managerial Economics 2 

II 
V 18PCOEC21 Employee Welfare Legislations 2 

III 
V 18PCOEC31 New Era Management  2 

IV 
V 18PCOEC41 Retail Management 2 

 

 

 



MANAGERIAL ECONOMICS 

(SUBJECT CODE: 18 PCOEC 11) 

 

           SEMESTER-I  CREDITS-3 

 

Course outcomes:At the end of the course the students will be able to 

1. Understand the theories applied to managerial economics. 

2. Understand the determinants of demand forecasting. 

3. Know about the pricing decisions. 

4. Understand the managerial uses of production function. 

5. Know about the theories of profit. 

 

UNIT I MANAGERIAL ECONOMICS 

Meaning and scope of Managerial Economics-Mangerial Economics and other subjects- Economics 

Theories Applied to Managerial Economics-Role and Responsibilities of a Managerial Economics. 

UNIT II DEMAND ANALYSIS 

The law of Diminishing Marginal Utility-Law of Demand-Demand Determinents-Indifference 

curves-Consumers Equilibrium-Demand Distinction-Demand Forcasting-Determinents of Demand 

Forecasting-Methods of Demand Forecasting. 

UNIT III PRODUCTION AND COST ANALYSIS 

Production function-Types of Production Function-Managerial uses of Production Function-Phases 

of Returns to scale-Economics and Diseconomics of Scale- Economics of Size and Capacity 

Utilisation-Cost analysis in different cost concept-cost output relationship 

UNIT IV PRICING DECISIONS 

Policies and Practices-Pricing under monopoly and Monopolistic Competitions-Price 

Discrimination-Equilibrium of a firm under Monopolistic Competition- Oligopoly- Characteristics-

Price Leadership-Objectives of Pricing policy-Factors involved in Pricing Policy-Pricing Concepts 

UNIT V PROFIT MANAGEMENT 

Meaning and nature of Profit-analysis of Gross Profit and Net Profit Functions of Profit-Theories of 

Profit –Profit objectives –Aims of Profit policy-Issue in Profit Management –Profit Planning and 

Forcasting. 

REFEERENCE BOOKS 

1.Essentials of Managerial Economics, Reddy Appanniah and Asha Ganesh, Himalaya Pulishing 

House 

2.Managerial Economics, Dean Joel 

3.Managerial Economics, Maheswari K.l, Varshney R.L 

 

 

 

 

 

 

 



MANAGEMENT OF ORGANISATIONAL STRESS 

(SUBJECT CODE: 18 PCOEC 21) 

 

           SEMESTER-II  CREDITS-3 

 

Course outcomes: At the end of the course the students will be able to 

1. Know the various stages of stress. 

2. Know about the effects of organizational stress. 

3. Understand the role conflict and organizational stress. 

4. Know the strategies to cope with stress. 

5. Understand the global perception on organizational stress. 

 

UNIT I INTRODUCTION TO STRESS 

Meaning –Characteristic of stress-causes of stress and physical symptoms- stages of stress- talking 

stress-Stress cycle or stress chain model- Transaction model-Integrated Transaction Process Model. 

UNIT 11 

ORGANISATIONAL STRESS 

Concept of organizational stress-sources of organizational stress-Effects of organizational stress-

Importance of stress management in an organization. 

UNIT III ROLE CONFLICT AND ORGANISATIONAL STRESS 

Concept and characteristics of role- Role as a source of stress-Concept and nature of role conflict-

Organisational factors and role conflict-individual factors-Consequence of role conflict-strategies of 

conflict resolution. 

UNIT IV STRATEGIES TO COPE WITH STRESS 

Concept of coping mechanism- individual stress coping strategies and organizational stress coping 

strategies-stress resilience and stress recuperation. 

UNIT V INDIAN AND GLOBAL PERCEPTION ON ORGANISATIONAL STRESS 

Organisational stress factors in India- causes of stress of Indian Managers- Organisational stress 

and job performance-stress and women executives- stress perceptions in public sector and private 

sector Organisation-stress coping strategies. 

REFERENCE BOOKS 

1.Managing organization stress, uma Gulati, New Century Publication, New Delhi 

2.Executives under stress, Shaliendrasingh, Classical Publishing Company, New Delhi 

3. Organisational Sress- A Study of Role Conflict, K.Harigopal, University Press, Hyderabad. 

 

 

 

 

 

 

 

 

 



NEW ERA OF MANAGEMENT  

(SUBJECT CODE: 18 PCOEC 31) 

 

           SEMESTER-III  CREDITS-3 

 

Course outcomes: At the end of the course the students will be able to 

1. Know the strategies of the environment management. 

2. Understand the SWOT analysis and BCG matrix. 

3. Know the organizational structures. 

4. Understand the concept of transactional and transformational leaders. 

5. Know the concept of team development. 

 

 

UNIT I FUNDAMETALS OF MANAGEMENT 

Characteristics of excellent managed companies-Managerial Process-Managerial skills and roles- 

Managing the internal and external environment- Strategies of the environment management-

Managing for competitive advantage. 

UNIT II STRATEGIC MANAGEMENT 

Strategic Management-SWOT Analysis-BCG Matrix-Classification of strategies-Managerial 

decisions making-group decision making-Corporate social responsibility- Strategies. 

UNIT III ORGANISATIONAL STRUCTURES 

Kinds of Organisational Structures- hybrid and Matrix structures-Span of Control-Delegation of 

Authority-Centralised and Decentralised  structures- Organising for optimal size- Strategies of 

responsive of organization. 

UNIT IV LEADERSHIP 

Transactional and transformational leaders-Traditional and contemporary perspective on 

leadership-Situational theories-developing leadership skills- Motivating for Performance- 

Reinforcement for performance. 

UNIT V MANAGING TEAMS 

Managing high performance teams- Team development Cohesiveness- Managing conflicts in team-

Managing technology and innovations in competitive environment-Managing Change. 

 

REFERENCE BOOKS 

1.Management Competing in the New Era, Bateman and Snell,Tata McGraw Hill Publishing 

Company 

2.Modern Management, Samuel C Certo, PHI Pvt Ltd. 

3.Six Sigma Project Planner, Thomas Cyzdek, Tata McGraw Hill Publishing Company. 

 

 

 

 

 

 



RETAIL MANAGEMENT  

(SUBJECT CODE: 18 PCOEC 41) 

 

           SEMESTER-IV  CREDITS-3 

 

Course outcomes: At the end of the course the students will be able to 

1. Know the channels of retailing in India. 

2. Understand the factors affecting consumer decision making. 

3. Know about the retail market segmentation. 

4. Know about the retail location strategy. 

5. Know about the merchandise management. 

 

UNIT I ROLE AND RELEVANCE OF RETAILING 

Retail industry in India-Characteristic- Functions-Categories of retailers-Channels of retailing in 

India- Franchise-Multi level Marketing-Retailing in Recent Years 

UNIT II RETAIL CUSTOMER 

Consumer behaviour-Factors affecting consumer decision making-influence of situational variable 

on shopping behavior of Indian Shoppers. 

UNIT III RETAIL MARKET SEGMENTATION 

Meaning-Uses-segmenting- targeting and positioning- Criteria  for effective segmentation-

Classification of consumer goods-bases for segmentation-Profile of customers-Market 

segmentation of Retail Market in India 

UNIT IV RETAIL LOCATION STRATEGY 

Meaning-Importance of location decision- Factors determining location- types of retail location –

Site selection analysis- Estimate of store sales- Theories of Retail location – Location Assessment 

procedures. 

UNIT V PRODUCT AND MERCHANDISE MANAGEMENT 

Product management – Brand management- Merchandise management- Model stock plan-Factors 

offering product management-Types of suppliers-criteria for selection of suppliers. 

REFERENCE BOOKS 

1.Modern Retail management Principles and Terchniques, Jain J.N and Singh, Regal 

Publication,New Delhi 

2.Retail Management, Chetan Bajaj, Rajinish Tuli, Nidhi V.Srivastava, Oxford University, New 

Delhi 

3. Retail Marketing, Meenal Dhotre, Himalaya Publications New Delhi 

4.Retail Management, A Strategic Approach, Barry Bermann and joel R.Evans, MacMillen 

Publishing Company, New York.  

     

 

 


