Business




Introduction of
communication

impart’.

Thus communication can be considered as process that involves
the transfer of information, ideas, emotions, feelings etc.
between people.

‘Business communication differs from other types of
communication, not by its means of communicating but by its
objectives’
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Feedback

v Feedback is the

message gives back to !

the sender. Sometimes A

its possible to get . ettlng

|ieedback immediately. ee dba. Ck
v Feedback can be

Immediate as in the case

of face to face

communication.




Group and Mass
Communication

Mass communication is the
acacemic sty of- how- mdwiduals and-entities
relay information through massmedia__to large
segments of the population at the same time. It is
usually understood to relate to newspaper _and
magazine publishing, radio, television and
film , as these are used both for disseminating
news and for advertising .
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Forms of Mass
Communication




Print Media




Advertisement

v Advertising is a form of communication for marketing
and used to encourage or persuade an audience (viewers,
readers or listeners; sometimes a specific group) to continue or

ATTENTION!

“Your work is vital
to Victory...0ur
ships...O0ur planes...
Our tanks must
have aill”

Stick fo your Job -
OIL IS AMMUNITION




